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Welcome to the September Issue
Sea Tow Celebrates 35 Years

Source: Trade Only Today

Sea Tow Services International is celebrating its 35th anniversary. The Long Island, N.Y.-based company has 
more than 100 locations in the United States, Canada, Europe and the Caribbean.

Capt. Joe Frohnhoefer, who died in March 2015, started Sea Tow in 1983, when the Coast Guard ceased non-
emergency towing services. Today, Capt. Joseph Frohnhoefer III and Kristen Frohnhoefer continue their father’s 
business.

“Our father left some big shoes to fill, but Kristen and I couldn’t be more honored to continue the family tradi-
tion of helping boaters in need, Joseph, Sea Tow’s CEO, said in a statement. “My father always said, ‘A bad day 
on the water is a thousand times better than a good day at work, especially when you are a Sea Tow member,’ 
and I couldn’t agree more. It’s been such a pleasure being able to work with the amazing network of captains 
and other crew that are part of Sea Tow and spending each and every day doing what I love.”

Industry News

Port of Alsea Will Rebuild Marina

By Mary Lou Jay (Marina Dock Age)

Last May, voters in Lincoln County, Oregon, approved 
a $2.6 million bond measure that will fund major re-
placement and upgrade projects at the Port of Al-
sea in Waldport.

The existing facilities are more than 35 years old; 
some of the piling have large holes below the water 
line, making them impossible to repair because of re-
strictions on in-water work.

The project will include construction of an entirely 
new marina, starting with the replacement of the cur-
rent 12-inch steel piling with 16- or 18-inch galva-
nized piles. The port will build a new boat launch to 
reduce congestion, add an ADA-accessible crabbing 
platform and construct a longer crabbing dock with 
its own gangway. There will also be upgrades to pub-
lic bathrooms.

Since the current marina is full in September, when 
the recreational crabbing and salmon fishing seasons 
are underway, the new facility will have an additional 
15 slips. “Right now, all we have are side ties, but we 
will be going to a combination of slips and side ties 
for the new marina,” said Roxie Cuellar, port manager.

Plans call for construction of concrete docks with a 
grated high-density polyurethane center. “The ODFW 
(Oregon Department of Fish and Wildlife) and the 
DSL (Department of State Lands) prefer that light be 
able to go through the polyurethane,” Cuellar said.

One thing the port won’t have to do is dredge the 
marina, since that work was done last year.

“Currently we are in the process of going out for bids 
and starting our permitting process,” Cuellar said. 
They hope to start work by November 1, 2019, so that 
all piles can be driven by the end of February 2020.

“We are hoping that the marina will be open and 
ready to go for the season starting in May 2020,” she 
said.

https://www.tradeonlytoday.com/industry-news/sea-tow-celebrates-35-years
https://images.saymedia-content.com/.image/cs_srgb/MTU4NTEzMzkwMDE1MjI3MTM4/sea-tow-35-anniversary-release.pdf
https://www.marinadockage.com/port-alsea-will-rebuild-marina/
https://portofalsea.com/
https://portofalsea.com/
https://www.linkedin.com/company/association-of-marina-industries/
https://www.facebook.com/MarinaAssociation/
https://twitter.com/marinaassoc
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Outdoor Recreation Roundtable 
Welcomes Final Release of First-Ever 
Government Statistics on Industry’s 

Contribution to U.S. Economy

Report Formally Recognizes Outdoor Recreation 
Among Nation’s Largest Sectors

The Outdoor Recreation Roundtable (ORR), of which 
the Association of Marina Industries (AMI) is a mem-
ber, today welcomed the final report on the first-ever 
government statistics recognizing the outdoor recre-
ation industry as a significant contributor to the U.S. 
economy. 

This new report, federally funded by the Departments 
of the Interior, Agriculture and Commerce, was re-
leased today by Commerce’s Bureau of Economic 
Analysis (BEA). The new measurement is called the 
Outdoor Recreation Satellite Account (ORSA). It notes 
that the outdoor recreation industry—with a U.S. GDP 
contribution of 2.2 percent and annual gross eco-
nomic output of $734 Billion—is one of the nation’s 
largest sectors. This economic contribution level is 
greater than other key economic sectors, including 
the mining, utilities and chemical products manufac-
turing industries. In addition, with 4.5 million jobs, the 
outdoor recreation sector generates similar employ-
ment as other major job creators in the United States, 
including hospitals, transportation and warehousing, 
and educational services.

Recently, AMI completed an evaluation of the marina 
industry (see here), finding $18 Billion in total eco-
nomic impact. This results in 105,000 full or part-time 
jobs. “It’s incredible all of the data being released,” 
said Eric Kretsch, AMI Legislative Coordinator, “For 
many this data is confirming what we already know. 
The outdoor recreation economy including boating, 
recreational fishing, boat manufacturing, and marinas 
is important and we should be proud to advocate for 
it at any level”. 

Today’s release was the final, revised report, follow-
ing prototype statistics released in February. The up- Industry News continued on Page 5

Industry News
dated report reflects expert comments and feedback 
solicited by BEA and submitted by a wide range of 
organizations in the outdoor recreation economy.

The release of the data is a significant milestone 
for the outdoor recreation industry, which has long 
called for its sector to be formally included in gov-
ernment economic analysis. To mark the announce-
ment, ORR leaders organized a Capitol Hill briefing 
today with key federal officials, including Commerce 
Secretary Wilbur Ross, Bureau of Economic Analysis 
Director Brian Moyer and a video message from Sen. 
Steve Daines (R-MT). Speakers discussed the signifi-
cance of the final data and shared new insights on 
the impact of the outdoor recreation economy in the 
United States. In addition, industry speakers outlined 
how the new data should guide policies and invest-
ments impacting the outdoor recreation sector.

“Today’s report provides official government recog-
nition of the outdoor recreation industry as a pow-
erful force in the American economy,” said Thom 
Dammrich, ORR chair and president of the National 
Marine Manufacturers Association. “As one of the na-
tion’s largest economic sectors, it is critical that our 
national leaders do everything they can to keep the 
economic engine running at full speed. That includes 
common sense policies to expand public access, 
modernize infrastructure and remove barriers to ef-
ficient and effective public-private partnerships. We 
thank the teams at the Bureau of Economic Analy-
sis and the Outdoor Recreation Satellite Account for 
their tireless work in making today’s report possible.”

The BEA’s analysis also found outdoor recreation to 
have one of the nation’s strongest wage growth rates, 
with 4.3 percent. This rate surpasses the overall U.S. 
wage growth of 2.8 percent during the same period 
of 2015-2016.

“The outdoor recreation industry contribution to our 
nation’s GDP has more than pulled its weight and 
we’ve been a major engine behind the recent eco-
nomic growth rate.” said Frank Hugelmeyer, ORR 
vice chair and president of the RV Industry Associa-
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“Weathering the Storm”
Hurricane Preparedness & Recovery Conference

Miami, FL   October 29, 2018

Marina & Boatyard Tour
Miami, FL  October 30, 2018

Intermediate Marina Management Course
Fort Lauderdale, FL   November 4-8, 2018

Intermediate Marina Management Course 
Nanaimo, BC   December 2-6, 2018

Advanced Marina Management Course
Jacksonville, FL   December 9-14, 2018

50 Water Street * Warren, RI 02885 * 401-247-0314 
 MarinaAssociation.org * imitraining@marinaassociation.org 
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tion. “Due to its importance to the overall economy 
and especially rural communities, outdoor recreation 
deserves to be a priority at national and state levels. 
ORR looks forward to working collaboratively with 
leaders to implement growth-oriented policies that 
will ensure our industry remains a strong GDP con-
tributor and jobs generator for years to come.” 

ORR strongly supports continuing and expanding 
ORSA.  Senate legislation funding the Department of 
Commerce operations for fiscal year 2019, beginning 
October 1, 2018, specifically includes on-going fund-
ing for ORSA and its expansion to generate state-lev-
el projections. ORR has called upon the House to fol-
low the Senate’s lead on ORSA and thus implement 
the Congressional direction contained in the Outdoor 
Recreation Jobs and Economic Impact Act of 2016. 

The full report issued by BEA can be found here.

Consumer Sentiment Hits 100.8 in 
September, vs. 96.6 Estimate

By Fred Imbert (CNBC)

•	 Consumer sentiment hit 100.8 in Septem-
ber, the second-highest level of the year and 
second-strongest since 2004.

•	 The jump in consumer sentiment is “largely 
due to more favorable prospects for jobs and 
incomes,” says Richard Curtin, chief econo-
mist for the Surveys of Consumers.

A preliminary look at consumer sentiment in Septem-
ber easily topped expectations on Friday.

The University of Michigan’s Surveys of Consumers 
said sentiment hit 100.8 in September, up from 96.2 
in August. The level marks the second highest of the 
year and the second strongest since 2004. Economists 
polled by Reuters expected the preliminary read on 
September consumer sentiment to reach 96.6.

The jump in consumer sentiment is “largely due to 
more favorable prospects for jobs and incomes,” ac-
cording to Richard Curtin, chief economist for the 
Surveys of Consumers. “Consumers anticipated con-
tinued growth in the economy that would produce 

more jobs and an even lower unemployment rate 
during the year ahead.”

The data also showed the biggest concern for con-
sumers was a potentially negative impact from tariffs.
“Concerns about the negative impact of tariffs on the 
domestic economy were spontaneously mentioned 
by nearly one-third of all consumers in the past 
three months, up from one-in-five in the prior four 
months,” Curtin said.

The U.S. slapped tariffs on goods from some of its 
key trade partners, including China and the European 
Union. Both China and the EU have retaliated with 
tariffs of their own. However, sentiment around trade 
improved this week after multiple reports said the 
U.S. was trying to restart trade talks with China.

MarineMax Expands in Northeast, 
Acquires Boston Area Marina

Source: Boating Industry

MarineMax, Inc. has expanded its presence in the 
Northeast by acquiring Bay Pointe Marina in Massa-
chusetts.

Bay Pointe Marina is a well-recognized and estab-
lished full-service marina serving the greater Boston 
market and is located on the Town River in Quincy.
Bay Pointe Marina, first opened as a recreational ma-
rina in the 1960’s, has approximately 250 in water 
slips and 11 acres to store more than 300 boats dur-
ing the winter, as well as a 50-ton travel lift capable of 
hauling boats over 65 feet. The marina also includes 
a popular 300-seat restaurant tenant known as Bay 
Pointe Waterfront.

“Strategically adding marinas in key markets, is an 
important component of our ongoing strategy to 
expand our retail operations and grow our market 
share,” said W. Brett McGill, president and chief op-
erating officer “Building upon our 2016 successful 
merger with Russo Marine in the Boston area, we be-
lieve adding this great marina will enhance our mar-
ket leading presence in this strong boating market. 
Bay Pointe Marina, combined with our other regional 

Industry News continued on Page 6
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locations, will enable us to expand our service capa-
bility and welcome new customers to our boating 
family.”

Committed Schools Support 
Workforce Development in the Marine 

Industry

Momentum Building: Four Schools in Three Weeks 
Obtain ABYC’s Marine Service Curriculum
 
The American Boat & Yacht Council’s (ABYC) has 
announced that in this month of September, four 
schools have enrolled in their “Fundamentals of Ma-
rine Service Technology” curriculum program.

The program was built to help secondary and post-
secondary schools easily implement standards based 
marine service curriculum, with an inland or coastal 
focus. Additionally, a nationally recognized compe-
tency certificate is available for program completers 
who successfully pass an exam administered by the 
National Occupational Competency Testing Institute 
(NOCTI).

“We are thrilled that schools from all over the country 
are expressing interest and hope that more and more 
young people will be inspired to pursue a rewarding 
career in the marine industry,” said Ed Sherman ABYC 
education director. “This should be good news to all 
concerned about the workforce crisis as schools are 
better prepared to train future applicants.”

Participating schools receive a textbook, instructor 
guides, PowerPoint presentations, sample test ques-
tions and online videos.

 “ABYC addresses all of our needs in one easy to read, 
comprehensive book and the new curriculum pack-
age will make it even easier for our marine program 
to excel moving forward, said Rob Berenwick, instruc-
tor at Ocean County Vocational Technical School. 
“Partnering with ABYC was a no-brainer when we 
were presented with the vast resources for me as the 
instructor and my students.”

Schools currently enrolled with marine service pro-
gram include:

• Ocean County Vocational Technical School – 
Toms River, New Jersey

• Portland Arts & Technology High School – Port-
land, Maine

• Mount Desert Island High School – Bar Harbor, 
Maine

• Center for Applied Technology – Edgewater, 
Maryland

• Mid-Coast School of Technology – Rockland, 
Maine

• North Providence High School – North Provi-
dence, Rhode Island

• Coconino Association for Vocations, Industry 
and Technology – Page, Arizona 

Industry support is requested to spread the word to 
local networks and community schools. To learn more 
about ABYC’s Marine Service Technology Program 
visit www.abycinc.org/marineservice.

Education to Take the Spotlight at 
IBEX 2018

By Adam Quandt

From expanded educational offerings to three floors 
of exhibitors and more, 2018’s International Boat-
Builders’ Exhibition & Conference (IBEX) is gearing up 
for an unforgettable year.

IBEX will take place from Oct. 2-4 at the Tampa Con-
vention Center in Tampa, Fla. In early May, IBEX orga-
nizers confirmed that Tampa and the Tampa Conven-
tion Center will host the conference through 2020.

“Tampa has proven to be an ideal location for IBEX 
since we relocated there in 2014 and I am very pleased 
to share our future dates through 2020,” said IBEX 
Show Director Anne Dunbar. “The waterfront loca-
tion and easy access to the dock space at the Tampa 
Convention Center combined with the walkability to 
restaurants and hotels make Tampa a perfect conven-
tion city for the marine industry.”

Despite being in the same location as last year’s 
event, there are a lot of new things on deck for IBEX 
2018. On the first evening of the conference, a new 

Industry News continued on Page 7
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event titled “Sparks!: An Inspirational Night of Boat 
Design Concepts” will feature 14 different presenters 
giving “Ted Talk”-like presentations on boat design 
concepts.

“The people that come [to the conference] are the 
designers of the future,” IBEX Marketing & Commu-
nication Director Kate Holden said.

Education lies at the forefront at every IBEX Confer-
ence and 2018 is no exception, offering an expanded 
lineup of various seminars, super sessions, and “tech 
talk” workshops. IBEX 2018 will offer participants up 
to 100 unique opportunities to learn about new pro-
cesses, access technical information, demo products, 
and more, during the IBEX Education Conference.

“We are offering more educational opportunities 
than in years past,” said IBEX Education Director 
Sarah Devlin. “With world-class presenters, industry 
partners, and an exceptional mix of timely topical 
programs to choose from, IBEX offers a tremendous 
opportunity to take advantage of decades of special-
ized, hands-on expertise.”

The IBEX Seminar Series offers 58 seminars in eight 
tracks dedicated to specific areas of interest in the 
boat manufacturing industry, such as design and 
engineering; composite methods and materials; on-
board systems; marine electrical systems; manufac-
turing management policy; survey and repair; boat-
yard and marina operations; and finally, IBEX Extras, a 
track of special educational topics. The IBEX Seminar 
Series is organized by the IBEX team and its educa-
tion partners: Professional BoatBuilder magazine, the 
American Boat & Yacht Council, the American Boat 
Builders & Repairers Association, the National Marine 
Electronics Association, and IBEX co-owner the Na-
tional Marine Manufacturers Association.

To attend the IBEX Seminars, visitors can register for 
an Individual, Three-Pack, or Full Conference seminar 
pass. The Full Conference pass includes seven seminars 
plus a special panel with some of the world’s top de-
signers, entitled “Designing for Speed.” New this year, 
attendees select onsite which of the 58 seminars they 
would like to attend. Also new, seminars this year are 
45, 60, 90, or 120 minutes long. Continuing Education 

Units (CEUs) are available for paid and verified partici-
pation at IBEX seminars at one CEU per one hour.

“The entire education conference has grown,” said 
Anne Dunbar, IBEX Show Director. “We will be offer-
ing two days of Super Sessions and we are thrilled 
to launch a new Marina & Yard Pavilion Theater with 
workshops dedicated to that growing segment of the 
IBEX audience.”

IBEX Super Sessions take place on Sunday, Sept. 30 
and Monday, Oct. 1, 2018. Advanced registration is re-
quired. Super Sessions vary in price from $55 to $699.

Tech Talk Workshops are exhibitor-run training ses-
sions that begin every hour during show hours. This 
year there will be two workshop theaters: the Marina 
and Yard Pavilion Theater on the first floor exhibit hall 
sponsored by Tides Marine, and the Tech Talk The-
ater on the third floor sponsored by West System and 
Pro-Set Epoxy. On Wednesday, Oct. 3 at 11 a.m. in the 
Tech Talk Theater, IBEX will hold the Product Pitch – a 
live presentation by exhibitors of some of the most 
innovative new products on display as selected by in-
dustry journalists.

Another highlight of this year’s IBEX will be the annu-
al Industry Breakfast and Awards Ceremony on Tues-
day, Oct. 2. The event will feature a keynote address 
from best-selling author and motivational business 
speaker Rich Karlgaard.

“The IBEX Industry Breakfast has become a must-
attend opening day event,” said Anne Dunbar, IBEX 
show director. “This year I am extremely pleased to 
have such a distinguished member of the business 
community as our keynote. I am confident the in-
sights Rich Karlgaard will share on the U.S. and global 
economies, financial markets, technology and tech-
driven change and innovation will be inspiring and 
set the tone for an exceptional IBEX show.”
Boating Industry’s Movers & Shakers award will also 
be announced and presented during the Industry 
Breakfast.

With a multitude of educational opportunities, over 
700 exhibitors across three floors and outdoor demo 
space, and various networking events, IBEX 2018 will 
be a culmination of the best of the best in the marine 

Industry News continued on Page 9
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industry and a spotlight to some of the newest prod-
ucts and technologies in the industry to date.

For more information on IBEX 2018, visit www.ibex-
show.com.

MRAA and Boating Ontario Join 
Forces to Extend Reach

The Marine Retailers Association of the Americas and 
Canadian counterpart Boating Ontario have launched 
a collaborative effort to expand the delivery of re-
sources and tools across borders.

In 2011, the MRAA Board of Directors voted to 
change the MRAA bylaws in efforts to provide more 
opportunities to Canadian members. First, by chang-
ing the name of the association from Marine Retail-
ers of America to the Marine Retailers Association of 
the Americas. In addition to the name change, an 
11th member region — Canada — was recognized 
and represented on the MRAA Board in order to rep-
resent member needs there.

“We’ve desired for this formal, board-level evolution 
to take on more of a real world application,” said 
Matt Gruhn, MRAA President. “And while we’ve taken 
some initial steps in the right direction, we believe 
this partnership will help us do an even better job of 
delivering tools, resources and educational program-
ming to Canadian dealers and their employees.”

To begin with, MRAA is extending a $100 discount off 
any level of MRAA membership for dealers who are 
members of Boating Ontario. The groups are focused 
on extending the benefits of MRAA educational pro-
grams, be it MRAA’s annual conference, its online 
course catalog that features more than 100 educa-
tional programs, or the Dealership Certification Pro-
gram.

“Two of the pillars from our strategic plan are Busi-
ness Development and Workforce Development,” 
said Rick Layzell, CEO of Boating Ontario. “Boating 
Ontario committed to becoming a conduit to the 
best education programs in the industry. The MRAA 
relationship is a great step forward in delivering on 
that commitment to our members. Boating Ontario 

is also excited to announce that our MarineWorx De-
velopment Fund will provide $100(CDN) to the first 
25 Boating Ontario Association members who begin 
their education journey with MRAA programs.”

Boating Ontario plans to extend MRAA’s Dealership 
Certification Pilot Course, an in-depth course on how 
buyer motivation is they key to building value in a 
sale, as an introduction to MRAATraining.com edu-
cation for Boating Ontario members. MRAA’s Silver 
Membership offers all-inclusive access to MRAATrain-
ing.com, where MRAA’s educational programming is 
housed. Future plans for collaboration are already 
underway, as well.

“We, as associations, are working to provide oppor-
tunities for improvement to our dealer networks and 
through partnering with one another, we can com-
bine efforts to share the best resources available,” 
said Nikki Duffney, MRAA Member Development 
Manager. “Working together like this will allow for 
the pooling of resources and the elevating of not just 
the individual businesses we support, but the indus-
try at large.

Trump Administration Announces 
New Round of Tariffs

By Reagan Haynes (Trade Only Today)

The Trump administration plans to announce new 
tariffs on $200 billion worth of Chinese goods prior 
to U.S. talks with China, The Wall Street Journal re-
ported.

The threats from both sides risk unravelling a new 
diplomatic initiative led by Treasury Secretary Steven 
Mnuchin, which is supported by top U.S. financial and 
business executives.

Chinese officials said that if Trump carries out his plan 
to announce new tariffs, as expected, the agreement 
could fall through, WSJ reported.

“If countries will not make fair deals with us, they will 
be tariffed!” wrote the president on Twitter Monday 
morning.

Markets dipped as fear that the escalating trade war 
Industry News continued on Page 10
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could thwart global growth, according to Reuters. The 
STOXX Europe 600 Index fell as much as 0.2 percent, 
and Germany’s DAX, which includes large exporters 
and automakers, dropped a half percent. France’s 
CAC 40 index and Britain’s FTSE 100 each fell 0.3 per-
cent.

Several manufacturers at the Newport International 
Boat Show, held this past weekend in Rhode Island, 
said their concerns were growing as they felt the ef-
fects of the tariffs already implemented.

“We just got hit with a 25 percent increase on a ship-
ment of windshield wipers, so we’re really starting to 
feel it,” Imtra president Eric Braitmayer told Trade Only 
Today. “Nobody thought this would last so long.”

Sabre and Back Cove are seeing stainless steel from 
Canada increase in price because Canada is being 
tariffed on the rolled stainless steel it buys from the 
United States, Bentley Collins, vice president of mar-
keting and sales, told Trade Only Today.

Industry News continued from Page 9 “We decided midyear to increase our prices by 3 per-
cent, which we never do midyear,” Collins said. “The 
cost to us — our stainless steel rails are $100,000 ex-
tra. It’s killing American jobs.”

Collins said sales in Europe and Canada have dried up 
as well because of retaliatory tariffs.

The escalating situation prompted the National Ma-
rine Manufacturers Association to join with 80 other 
industry groups to oppose the tariffs.

NMMA government and legal affairs vice president 
Nicole Vasilaros has been commenting on main-
stream news outlets, from Reuters to NPR’s Market-
place, saying that members are seeing costs rise as 
much as 35 percent.

“The NMMA has done an incredible job standing up 
for us,” said Braitmayer. “That’s why everyone should 
support the BoatPAC. It’s very easy to feel powerless 
in this situation. We can all talk to our representatives, 
but they are speaking for the industry as a whole.”

Congress Makes Progress on Key 
Water Infrastructure Bills

By the National Marine Manufacturers Association

The U.S. House of Representatives and U.S. Senate 
made significant progress on multiple pieces of water 
infrastructure legislation last week.

The bills contain several of the recreational boating 
industry’s top priorities, which NMMA worked on 
with members of Congress to secure.

Both chambers overwhelmingly approved a $147 bil-
lion package that funds important projects within the 
U.S. Army Corps of Engineers and includes language 
on Everglades restoration and preventing the spread 
of Asian carp. The White House has indicated Presi-
dent Trump will sign the legislation.

Key highlights from the bill:

FY19 Energy & Water Appropriations

You’re Number One!
At BoatU.S., you’ll find boating experts with the answers you 
need when you call. Our knowledgeable Underwriters not only 
find the perfect coverage for your boat and boating lifestyle, 
we’ll work with you to help find ways to save on your premium. 
And, as a Berkshire Hathaway company, you can be sure 
BoatU.S. will be here each and every time you need us. 

“So often in this day and age, 
customer service representatives 
are indifferent in their dealings 
with clients over the phone. I was 
extremely satisfied with the helpful 
and courteous way my insurance 
inquiry was handled and want to 
thank you for having people of 
this caliber available for your 
insurance customers.” 
                        —Bruce Fournier,  
   Bradenton, FL

Policies Subject to Limits and Exclusions

For a fast, free quote call 1-800-283-2883 
or apply online at BoatUS.com

With BoatU.S. Insurance, 
You’re Not Just A Number...

BoatU.S. Member Bruce Fournier aboard 
“G’Day” on the Braden River in Florida.

Association of Marina Industries.indd   1 1/9/09   4:30:41 PM

Industry News continued on Page 11
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• Provides $7 billion to the U.S. Army Corps of 
Engineers, which is an increase of $172 million.

• $3.2 billion is provided for navigation projects 
and studies, including $1.55 billion in funding 
from the Harbor

• Maintenance Trust Fund, which is an increase 
of $150 million, and full use of estimated an-
nual revenues from the Inland Waterways Trust 
Fund.

• Includes important provisions regarding Ever-
glades restoration and water discharges from 
Lake Okeechobee.

• Includes important provisions regarding Asian 
carp and efforts to protect the Great Lakes and 
other areas from intrusion.

• Additionally, the House of Representatives 
unanimously passed the America’s Water Infra-
structure Act of 2018. 

Key highlights from the bill:

America’s Water Infrastructure Act of 2018
• New efforts to combat Aquatic Invasive Species 

(AIS), including Asian carp and zebra mussels.
• New focus on detection, prevention, and man-

agement of harmful algae blooms.
• Authorization of the Everglades Agricultural 

Area project to better protect the Florida ev-
erglades and water quality in central and south 
Florida.

• Additional considerations of recreational boat-
ing and economic impacts in certain projects.

• Authorization of the Great Lakes Coastal Resil-
iency Study, which will be a first of a kind effort 
to create a coordinated strategy to manage 
and protect the Great Lakes coastline.

• Reforms and streamlines U.S. Army Corps of 
Engineers processes for projects.

• The America’s Water Infrastructure Act now 
heads to the Senate, and NMMA will continue 
to push for swift action. NMMA also looks for-
ward to working with the U.S. Army Corps of 
Engineers and other stakeholders in the imple-
mentation of these pieces of legislation.

For more information, please contact NMMA’s Senior 
Vice President of Government Relations and Legal 
Affairs Nicole Vasilaros at nvasilaros@nmma.org or 
NMMA’s Director of Federal Government Affairs Mike 

Pasko at mpasko@nmma.org.

U.S. Senate Holds Hearing on Harmful 
Algae Blooms

Last Tuesday, the U.S. Senate Commerce, Science, 
and Transportation Committee held a hearing on 
dangerous algae blooms. Florida is currently facing 
an unprecedented algae event, but a number of oth-
er states are experiencing harmful algae blooms and 
the problem continues to grow.

In response to the breakout of algae blooms in Flori-
da, NMMA issued a Boating United alert urging elect-
ed officials to step in. The deadline to sign the peti-
tion is today. Click here to take action.

The negative impact that toxic algae blooms have 
on the recreational boating community and marine 
businesses was mentioned by several witnesses and 
senators, including Patrick Neu, Executive Director of 
the National Professional Anglers Association, Sena-
tor Bill Nelson (D-FL), and Senator Tammy Baldwin 
(D-WI). Potential legislation that would assist in fund-
ing, research, and efforts to combat harmful algae 
blooms were also discussed during the hearing. 

NMMA continues to call on FL members to sign the 
petition and let federal and state officials know that 
they need to work together and find a solution to the 
harmful algae blooms. Take action now.

If you have questions or would like more informa-
tion, please contact NMMA’s Senior Vice President of 
Government Relations and Legal Affairs, Nicole Vasi-
laros, at nvasilaros@nmma.org or NMMA’s Director 
of Federal Government Affairs, Mike Pasko, at mpas-
ko@nmma.org.

NMMA Ramps Up Advocacy Efforts 
After Congressional Summer Recess

Last week, NMMA and their members held several 
events and meetings on Capitol Hill and with the ad-
ministration to highlight the recreational boating in-
dustry’s priorities – including trade, the Modern Fish 
Act, E15, and workforce development. The Novem-

Industry News continued on Page 13

mailto:nvasilaros@nmma.org
mailto:mpasko@nmma.org
https://www.votervoice.net/NMMA/Petitions/1403/Respond 
https://www.votervoice.net/NMMA/Petitions/1403/Respond 
mailto: mpasko@nmma.org
mailto: mpasko@nmma.org
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ber midterm elections are just around the corner and 
NMMA is working diligently to accomplish the indus-
try’s objectives before the end of the year.

On Thursday, NMMA joined Correct Craft’s Bill Year-
gin and Smoker Craft’s Doug Smoker for a meeting 
with Vice President Mike Pence’s office to discuss 
the importance of free and fair trade and the effects 
tariffs are having on the boating industry. The trade 
war is hitting the industry on multiple fronts, which is 
causing the price of marine materials and parts to rise 
and freezing U.S. boat exports. NMMA is encouraged 
by recent developments on NAFTA, but there are still 
outstanding questions on Canada’s involvement and 
other trade deals with key export markets.

Scott Deal of Maverick Boat Company, Ben Speciale of 
Yamaha Marine Group, NMMA, and our angling part-
ners met with key senators on Thursday and urged 
them to pass the Modern Fish Act – critical legislation 
that would improve fisheries management and data 
collection methods for recreational fishing. Earlier 
this summer, the House of Representatives passed a 
bill (H.R. 200) that contained Modern Fish Act provi-
sions. The recreational boating industry is now calling 
on the Senate to take up and pass their version of the 
Modern Fish Act (S.1520) this month.

The NMMA team visited with Environmental Pro-
tection Agency (EPA) staff on Friday to discuss the 
dangers of E15 to the boating community. The meet-
ing with EPA comes at a critical time as the sale of 
E15 fuels will resume on September 15 after being 
suspended for the summer months and the admin-
istration considers year-round E15 sales. NMMA con-
tinues to urge EPA to take steps that help prevent 
consumers from misfuelling and call on Congress to 
pass the Consumer Protection and Fuel Transparency 
Act of 2018 – bipartisan legislation that would more 
clearly educate consumers and label E15 blended 
gasoline at pumps across the country.

Earlier in the week, the Congressional Boating Cau-
cus, hosted a Capitol Hill briefing on the shortage 
of qualified workers that the boating industry is cur-
rently facing. Congressional staff from key offices at-
tended the event, where they learned what the indus-
try is doing to address this issue and what Congress 

Industry News continued from Page 11 can do to help. Click here to watch NMMA’s Marine 
Minute video recapping the briefing: https://vimeo.
com/288533470/03181eac8e 

For more information, please contact NMMA Senior 
Vice President of Government Relations and Legal Af-
fairs, Nicole Vasilaros at nvasilaros@nmma.org.

NMMA Welcomes Decision Rejecting 
Longline Permit in East Florida Closed 

Zone

The recreational fishing and boating community is 
applauding a recent decision by the National Marine 
Fisheries Service (NMFS) to deny an Exempted Fishing 
Permit (EFP) that would have allowed pelagic long-
line (PLL) vessels into the East Florida Coast Pelagic 
Longline Closed Area. Earlier this year, leading rec-
reational fishing and boating organizations, includ-
ing NMMA, submitted public comment to the South 
Atlantic Fishery Management Council in opposition 
to the EFP.

More than two decades ago, swordfish in the West-
ern Atlantic were in serious trouble due to overfish-
ing. The public responded forcefully to the plight of 
swordfish, and as a result, nursery areas were identi-
fied and closed to the United States PLL fleet in 2001. 
Today, anglers point to the recovery with pride as a 
significant conservation victory.

“Angler conservationists can breathe a sigh of re-
lief that the longline EFP application is no longer 
a threat to the conservation gains in the E. Florida 
Closed Zone,” said Jeff Angers, president of the Cen-
ter for Sportfishing Policy. “We will remain vigilant 
in protecting both this conservation zone we fought 
so hard for two decades ago as well as this amazing 
catch-and-release sailfish fishery that has grown off 
the east coast of Florida.”

Since the fishery was deemed recovered, there have 
been attempts to reopen closed areas to commercial 
harvest and expose it to the types of intense com-
mercial fishing pressure that drove it into an over-
fished condition. The permit denied by NOAA Fish-
eries would have authorized PLL vessels to make 
thousands of sets in the conservation zone for up to 
three years and sell all legally caught fish.

https://vimeo.com/288533470/03181eac8e
https://vimeo.com/288533470/03181eac8e
mailto:nvasilaros@nmma.org
http://www.sportfishingpolicy.com/wp-content/uploads/2018/03/Longline-EFP-Recreational-Fishing-Coalition-Comments-3.6.2018-Final.pdf
http://www.sportfishingpolicy.com/
http://www.sportfishingpolicy.com/
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Clean Marina & 
Environmental News

Belvedere Yacht Club Receives 
Maryland Clean Marina Designation

Source: Marina Dock Age

Belvedere Yacht Club in Arnold, Maryland, has met the 
criteria to be designated a Maryland Clean Marina, 
joining 150 other marinas and partners in the state 
that have achieved the Clean Marina designation.

“It is inspiring to see the dedication and passion these 
boatyard and marina operators and owners bring to 
achieving and maintaining this ‘green’ certification,” 
Program Manager Donna Morrow said.

The Maryland Department of Natural Resources eval-
uates participating marinas or yacht clubs on areas 
such emergency preparedness, stormwater manage-
ment and waste containment and disposal. To pass, 
a marina must score between 75 and 85 percent in 
each area of the checklist by implementing best prac-
tices from the Maryland Clean Marina Guidebook.

Belvedere went beyond the checklist by also ending the 
use of Styrofoam cups and disposable containers at its 
clubhouse and incorporating solid waste recycling. In 
addition, the club maintains a spill response kit and de-
veloped Clean Marina guidance for all its boaters.

South Bay Marina Hosts Clean Marina 
Tour

Source: Marina Dock Age

South Bay Marina in Green Bay, Wisconsin, hosted a 
“Clean Marina Tour: Preserving Your Assets” event on 

September 12. More than 40 people attended includ-
ing marina and boatyard personnel and represen-
tatives from the U.S. Coast Guard, the office of U.S. 
Representative Mike Gallagher, the Fund for Lake 
Michigan, Wisconsin Department of Natural Resourc-
es, Wisconsin Sea Grant, Wisconsin Marine Association 
(WMA), and the Wisconsin Clean Marina Program.

Attendees learned about South Bay Marina’s best 
management practices, including hazardous waste 
management, its newly constructed pressure-wash 
water station, and fish and wildlife habitat enhance-
ments along the breakwater and bay shore. Officials 
from the Wisconsin Clean Marina Program, South Bay 
Marina and the Green Bay Sail & Paddle organization, 
conducted tours of the marina.

The hazardous materials (hazmat) response team 
from the Green Bay Metro Fire Department demon-
strated an emergency response for a fuel spill, de-
ploying boom for spill containment. Following the 
demonstration representatives from the fire depart-
ment and the U.S. Coast Guard discussed best prac-
tices for spill response.

The Great Lakes Restoration Initiative, a federal pro-
gram that supports efforts to strengthen and preserve 
the Great Lakes sponsored the event. This is the sec-
ond Clean Marina Tour facilitated by the Wisconsin 
Marine Association (WMA) and its Wisconsin Clean 
Marina Program.

In partnership with the Wisconsin Coastal Manage-
ment Program and the University of Wisconsin Sea 
Grant Institute, the WMA advocates for best environ-
mental management practices at marinas and boat-
yards in the state and provides training and a volun-

Clean Marina & Environmental News continued on Page 15

https://www.marinadockage.com/belvedere-yacht-club-receives-maryland-clean-marina-designation/
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http://www.southbaymarina.com/marina-info
http://www.wisconsinmarine.org/clean-marina-program.htm
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Clean Marina & Environmental News continued from Page 14

tary Wisconsin Clean Marina certification program to 
the owners and managers at those facilities.

Florence Causes Coal Ash Spills in 
North Carolina

By Timothy Cama (The Hill)

Flooding from Hurricane Florence caused a pair of coal 
ash spills from a site near a power plant in North Carolina.

Duke Energy Corp. announced the first spill at the L. 
V. Sutton Power Station near Wilmington Saturday 
night, saying about 2,000 cubic yards of coal ash had 
been released.

It said rains caused a slope collapse, displacing the 
ash, which contains heavy metals like arsenic, cad-
mium and mercury, potentially into the nearby Cape 
Fear River. Coal ash is not considered hazardous, but 
is harmful to ecosystems and humans.

The volume is enough to fill about 180 dump trucks, 
or two thirds of an Olympic-sized swimming pool.
“The majority of displaced ash was collected in a pe-
rimeter ditch and haul road that surrounds the landfill 
and is on plant property,” Duke said in a statement. 
The company reported the spill to federal and state 
authorities.

Reggie Cheatham, director of the Environmental Pro-
tection Agency’s (EPA) Office of Emergency Manage-
ment, told reporters Monday that the second spill 
occurred late Sunday at the same plant, and officials 
don’t know its volume.

But Duke took issue with the EPA’s characterization, 
saying what it described as a second spill was really 
just part of the first.

“This is all part of the same erosion event from heavy 
rains, but does not represent a second slope failure,” 
Duke spokeswoman Paige Sheehan told Bloomberg 
News.

Coal ash ponds, along with large farms and Super-
fund sites, have been among the highest public 
health concerns in the run-up to Florence and since 
its landfall.

The material is a waste product from burning coal for 
power and contains concentrated volumes of some 
of the harmful metals in coal.

The EPA in 2015 implemented the first federal stan-
dards for its disposal, but the Trump administration 
moved earlier this year to roll some of them back, 
including pushing some compliance deadlines.

Duke specifically has been under fire for coal ash dis-
posal and storage. A pipe collapse in early 2014 at 
one of the company’s properties in North Carolina 
triggered a massive spill of coal ash into the Dan Riv-
er.

Separately, Duke’s Brunswick Nuclear Generating Sta-
tion near Southport, N.C., had an “unusual event” de-
clared Monday due to the flooding, the lowest level 
of emergency classification by the Nuclear Regula-
tory Commission (NRC).

The event was declared simply because the plant is 
inaccessible. But the NRC said the plant still has ex-
ternal power to keep reactors and waste cooled, and 
staff and NRC officials remain on-site while the reac-
tors are shut off.

https://thehill.com/policy/energy-environment/406994-florence-causes-coal-ash-spill-in-north-carolina?utm_source=&utm_medium=email&utm_campaign=17903
https://www.bloomberg.com/news/articles/2018-09-17/another-coal-ash-spill-reported-at-duke-site-in-north-carolina
https://www.bloomberg.com/news/articles/2018-09-17/another-coal-ash-spill-reported-at-duke-site-in-north-carolina
https://www.facebook.com/nrcgov/photos/a.730738480322948/2010920352304748/
https://www.facebook.com/nrcgov/photos/a.730738480322948/2010920352304748/
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This 
course focuses on marina operations, policies, and procedures. Marina-man-
agement pros offer their expert thinking about business issues and challenges 
throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response 
planning, environmental management, health and safety compliance, and 
personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small 
groups, interactive workshops, and specific case studies, the AMM course 
examines such topics as profit-center management, regulations and permit-
ting, operations, marina law, human resource management, risk management 
and loss control, improving the quality and value of services, policy and 
procedure manuals, business strategy and financial management, marketing, 
promotion, and pricing.

The AMM offers its graduates a national and international business perspec-
tive on management issues, and a long-term network of international con-
tacts to rely on in the future.  

*Must have three years of marina management experience and attended
IMM Course.

IMM Course
November 4-8, 2018

 Fort Lauderdale, Florida
Apply Here  

AMM Course
 Jacksonville, Florida
 December 9-14, 2018

Apply Here

Step 3

Upon completion of the IMM and AMM courses you then apply for the 
certification that you qualify for, CMM or CMO.

https://marinaassociation.org/courses
https://marinaassociation.org/courses
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4M Harbour Island Ltd
Beverly Hill, CA

AC Sandy Creek Yacht Club Marina
Volente, TX

All Island Marine Corp
Oceanside, NY

American Underwater Contractors
Tequesta, FL

AQWISS Holdings Limited
Lantau Island, Hong Kong

Balmoral Quay Marina
Rippleside, Victoria, Australia

Barbour Plastics
Brockton, MA

Bell Isle Marina
Hampton, VA

City of Barrie Marina
Barrie, ON

Deckside Marina
Richmond, BC

Europa Manufacturing
Boca Raton, FL

Fisher Phillips Safety Solutions
Atlanta, GA

Harbor House Marina - SH
Stamford, CT

Harbour Authority Assoc of French 
Creek

Parksville, Canada

Hart Marine Consulting, Inc.
Tavares, FL

Hurricane Marina- Suntex
Silver Point, TN

Jefferson Beach Marina - SH
St. Clair Shores, MI

Kelowna Yacht Club
Delowna, BC

Lake of the Ozarks Dive Services, 
LLC

Osage Beach, MO

Laurel Marina- Suntex
Bristol, TN

Lodi Power
Rocky River, OH

Marina Itajai
Brazil

Marina Jacks- Suntex
Sarasota, FL

Millerton Marina
Fresno, CA

Nordhavn Yachts
Dana Point, CA

North Palm Beach Marina - SH
North Palm Beach, FL

Online Mooring
Rocky Hill, CT

Welcome Aboard
OPW Fuel Management

Hodgkins, IL

Perspective Products
Allendale, MI

The Ridges - Suntex
Hiawassee, GA

UltraDeck
Vernon, BC

Way Marine Design
St. Augustine, FL

Zahniser's Yachting Center - SH
Solomons Island, MD

  
United States Marine Corp

Quantico Marina- USMC
Quantico, VA

Camp Pendleton
Camp Pendleton, Ca

Pelican Point
Cherry Point, NC

Kaneohe Bay Marina
Kaneohe, HI

Camp Lejeune
Camp Leheune, NC

San Diego Marina Boathouse
San Diego, CA

Yuma
Yuma, AZ
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     Legislation &
          Partnerships

Recently, Trade Only Today reported on the “merger 
mania” ongoing since June of 2017. Riding a high of 
8 years of economic growth, marine businesses are 
looking to invest profits in capital and continue to 
grow. This environment is exemplified by Brunswick’s 
purchase of multiple Power Products brands for a 
whopping $910 million.

Consolidation is not only happening among the 
mega boat brands, but is also affecting the marina 
industry as we know it. Recent expansion of major 
marina management companies, include Safe Har-
bor Marinas, Suntex Marinas, Westrec Marinas, and 
many others, including some smaller businesses of 
less than 10 marinas. Many marina business are look-
ing to expand regardless of the size.

In this era of consolidation, economic growth and 
the demand for more capital is not the only motivat-
ing factor. There must be an availability of marinas 
to purchase in order to make expansion possible.  In 
a recent survey conducted by the Association of Ma-
rina Industries, we looked at plans for business suc-
cession throughout business in the marina industry. 
The results we found help depict the other side of this 
phenomena.

According to the survey, 57 percent of current marina 
business owners are planning to exit the marina busi-
ness within the next 10 years. That is a pretty incred-
ible statistic; of those looking to exit the business, 63 
percent are looking to sell, while 38 percent are plan-
ning on family succession. Now are these results be-
lievable?  This means that approximately 3,900 of the 
AMI estimated 11,000 marina business are looking to 
sell their business. That’s 390 businesses going on the 
market each year over the next 10 years. 

It is also readily apparent that the average age of ma-
rina owners is getting higher. Naturally, these own-
ers, who have invested a greater part of their lives to 
these businesses, will look to cash in on their years of 
hard work. 

It seems the ingredients that are fueling the current 
consolidation trend will remain in steady supply as 
long as the economy stays strong and discretionary 
income is available to fuel the boating industry. Even 
with the recent spurt of consolidation, the marina 
industry still remains an industry of small privately 
owned business many of which are family owned. It is 
likely you can count on two hands the business that 
have more than 15 individual marina facilities.

Congressional Climate

By Jason Ortega, LobbyIt.com

The month of August is traditionally a quiet one here 
in DC. Particularly in an election year, both chambers 
are eager to get back to their districts in order to suc-
cessfully campaign for reelection. However, this year 
was different. The House left at the beginning of Au-
gust, but the Senate was in session for a little more 
than half the month. The general consensus being 
that it was a political calculation by Majority Leader 
McConnell to keep vulnerable Democrats in DC in or-
der prevent them from spending too much time cam-
paigning. His office asserts that it was because they 
had a lot on their plate that they wanted to get done. 
At the end of the day, the only real accomplishments 
have been around confirming nominees.

When Congress gets back there will be a number 
of pressing issues on their plate. Each of them with 
unique challenges that will strain that chances of bi-
partisan solutions. The biggest issue that will begin 
on the first day of work in September, is the confir-
mation of Supreme Court Nominee, Judge Kavanagh. 
Democrats and their base are vehemently opposed 
to his nomination but for all their anger there is very 
little that they can do to stop him from being con-
firmed to sit on the court. The futility of their anger 
and efforts to block him will likely lead to very con-

By Eric Kretsch

Legislations & Partnerships continued on Page 19
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tentious confirmation hearings and may poison the 
well for future bipartisanship. This could prove very 
problematic given the other issues that must be tack-
led.

In September, the authorization for the FAA runs out. 
This means that they either need to pass the full au-
thorization package or a short-term extension, there 
are opponents to both options. The funding for the 
government also runs out in September. At this rate, 
it does not look like all the funding bills will be passed 
by the end of the month, so likely a short-term exten-
sion will be required, providing leverage for disgrun-
tled members of the GOP. There is also the farm bill 
that is working its way through Congress. 

There are key differences between the Senate and 
House versions, meaning that the conference to rec-
oncile differences will be tricky. The Senate passed 
a more moderate version of the bill and remains to 
be seen whether the more conservative factions of 
the GOP will agree to it. At the drafting of this re-
port, a trade deal is still in the works with Canada 
and Mexico. If there is a deal reached, it’ll have to go 
to Congress, and the Administration is pushing for 
this to occur prior to the election. The election that is 
overshadowing all of these policy decisions. Needless 
to say, there will be a lot of happenings in the coming 

Clean Marina & Environmental News continued from Page 18 months for us to keep track of and ensure that the 
end results are beneficial for you.

In August, we met with Senator Baldwin’s (D-WI) staff 
to discuss a bill that she has introduced that would 
provide for technical assistance to small- to medium-
sized communities that would like to revitalize their 
unused waterfront. The bill used to contain a grants 
portion but in order to try an attract more GOP sup-
port, they had to strip that part of the bill out. The bill 
would create a process by which communities and 
businesses can have one central access point to get 
access to the federal resources that are available to 
help with these efforts. 

Additionally, the government would assist communi-
ties in identifying the various interests that they need 
to consider when approaching revitalization. The ulti-
mate goal is to have communities that have identified 
property that they’d like developed, how they want it 
developed, and provide a designation so that develop-
ers know that the community is ready for investment. 
We believe that this would be a good bill to add to our 
advocacy strategy and look to build support around. 
Especially if the House flips to Democratic control, 
there might be an avenue to add grants back to this 
bill and provide communities with a jump start in de-
veloping waterfronts, which can lead to assistance that 
benefits marinas and future marina owners.

Take Your Marina to the Next 
Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 

that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 

marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 

environmental issues. Purchase now.

https://marinaassociation.org/store_product.asp?prodid=26
https://marinaassociation.org/store_product.asp?prodid=26
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Around The World
Winners of New Zealand’s First Marina 

of the Year awards

Source: Scoop Independent News

Winners of the first ever NZMOA Marina of the Year 
awards programme have been celebrated by New 
Zealand’s marina and boatyard industry.

Organised by the New Zealand Marina Operators As-
sociation, the awards were established to recognise and 
celebrate excellent practice in the marinas industry.

The title of NZMOA Marina of the Year 2018 was 
awarded to Westhaven Marina. As New Zealand’s big-
gest marina, Westhaven Marina has enjoyed the ability 
to undertake significant developments on and off the 
water. Judges commended Westhaven for its consis-
tently excellent customer satisfaction levels results, its 
focus on staff training, including a marina cadetship 
programme, and its long term environmental focus.

Tutukaka Marina’s Seabin Project received the NZMOA 
Best Environmental Initiative Award. Working with the 
local community to fundraise for a Seabin, Tutukaka 

will not only aid in the direct removal of debris but 
also inspires further study of the types and quantities 
of pollution that is collected within the marina basin. 
Judges said that with the Seabin Project Tutukaka Ma-
rina has staked its position as a marina that is willing to 
go to the extra mile to care for our environment.

The 2018 Outstanding Individual Contribution Award 
was presented to NZMOA’s incumbent chair, and 
general manager of Far North Holdings, Chris Gal-
braith. Chris received this award for his continuous 
endeavours to advance marina management, his 
proactive and considered approach on behalf of both 
marinas in Northland, and NZMOA.

Chris received a trophy hand made by Brent Shipman 
of Total Marine Services. The trophy was created in 
honour of the late Graham Ade, and his decades long 
contribution to the marinas industry in New Zealand 
and Australia. It will be presented to future recipients 
of the Outstanding Individual Contribution Award as 
a piece of marina industry history.

The programme was sponsored by Total Marine Ser-
vices, Allied Fastenings, Marsh Insurance Brokers, and 
Bellingham Marine.

We offer
• Global Gateway for Recurring Monthly Charges

• Superior Marina Industry Knowledge
• True Cost (Interchange) Plus Pricing

• PCI Compliance Program & Support
• Unparalleled Customer Service

• Fleet Card Acceptance
• Free Online Reporting

• Next-Day Funding
• Free Rate Review

Why PCS?  
We don’t just sell credit card processing 
services; we integrate our products and 
services into the core of your everyday 
business. Our goal is to reduce your costs 
associated with processing transactions, and 
to always give you the best in service...

For a no obligation savings analysis, fax your latest card procesing statement 
to 928.752.7259 or email to sales@PCSmarinegroup.com

855.727.3030 | PCSmarinegroup.com
Proud member of the AmI

We SPeCIAlIze In ProCeSSIng 
CredIt, debIt, And fleet CArdS for

• Marinas • C-Stores • Truck Stops  

PCS is registered ISO/MSP of Wells Fargo Bank N.A., Walnut Creek, CA. American Express requires separate approval.

http://www.pcsmarinegroup.com
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News From Washington
  

NMMA Sounds Alarm Over New 
Section 301 Tariffs

On Monday, the Trump Administration announced 
that they will impose a 10 percent tariff on an ad-
ditional $200 billion worth of Chinese goods start-
ing Monday, September 24 and raise it to 25 percent 
at the beginning of 2019. Leading up to the formal 
decision, NMMA and their members encouraged the 
administration to forgo this tranche of tariffs in high-
level meetings, testimony before a United States 
Trade Representative panel, and public comments.

The $200 billion in tariffs announced this week are 
the third wave of Section 301 the administration has 
levied against China in recent months. As with the 
first two series, the third list includes tariffs on a wide 
range of marine products – including, but not limited 
to, boats, fiberglass, rope and lines, and trailer tires.

The final list of goods impacted by this round of Sec-
tion 301 tariffs – which was reduced from a total of 
6,031 to 5,745 products – is available here.

In response, NMMA’s President, Thom Dammrich, 
stated, “Rather than moving us closer to a deal that 
will stop China from taking advantage of American 
companies, these tariffs hurt U.S. businesses and put 
our economy at an even greater disadvantage.”

Dammrich continued, “The recreational boating in-
dustry is one of our country’s few remaining Ameri-
can made industries. But just like every other domes-
tic manufacturing sector, we depend on international 
suppliers for some components, materials, and parts 
– most of which have never been or are no longer 
produced in the U.S. – to create in-demand products. 
The administration’s actions have directly jeopar-
dized these essential global supply chains, and with 
it, American businesses, jobs, and the economy. 

“As we have said from the beginning, cracking down 
on China for their numerous infractions is necessary 
and long overdue. However, ratcheting up tariffs on 
the heels of what could be a significant breakthrough 
in the trade war is misguided.”

China announced on Tuesday that they will retaliate 
with tariffs of 5 or 10 percent on $60 billion worth of 
U.S. exports, including boats, starting next week. This 
makes China the fourth market to retaliate against 
the U.S. recreational boating industry during the 
global trade war.

“China’s tariffs are unfortunate but given the trade 
war’s rapid escalation in recent months they certainly 
don’t come as a surprise,” said NMMA’s Senior Vice 
President of Government Relations and Legal Affairs, 
Nicole Vasilaros. “This is exactly why we oppose the 
trade war – they only result in tit-for-tat tariffs, with 
each side consistently trying to outdo the other.”

NMMA is continuing to engage on this issue and 
provide updates as the situation evolves. For more 
information, please contact NMMA Senior Vice Presi-
dent of Government Relations and Legal Affairs, Ni-
cole Vasilaros at nvasilaros@nmma.org or NMMA Di-
rector of Federal Affairs, Lance West at lwest@nmma.
org.

NMMA Encourages Members to 
Apply for American Workforce 

Advisory Board

NMMA is calling on its members to apply to the serve 
on the American Workforce Policy Advisory Board, 
which was established by President Trump’s Executive 
Order 13845. The Board will provide advice on work-
force policy to the National Council for the American 
Worker. One of the Board’s activities will be to rec-
ommend steps to encourage the private sector and 
educational institutions to combat the skills crisis by 
investing in and increasing demand-driven workforce 
development, education, training, and re-training.

Individuals may nominate themselves or other indi-
viduals, and professional associations and organiza-
tions may nominate one or more qualified persons 
for a position on the Board. A nomination package 
should include the following information for each 
nominee:
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1. A letter of nomination stating the name, affilia-
tion, and contact information for the nominee, 
the basis for the nomination (i.e. what specific 
attributes qualify him/her for service in this ca-
pacity), and the nominee’s field(s) of experi-
ence;

2. A biographical sketch of the nominee and a 
copy of his/her curriculum vitae; and 

3. The name, return address, email address, and 
daytime telephone number at which the nomi-
nator can be contacted.

The deadline for submitting nominations to the U.S. 
Department of Commerce is October 1, 2018 and 
should be sent to AmericanWorkforcePolicyAdviso-
ryBoard@doc.gov. 

The Federal Register notice provides in depth infor-
mation about the Board and nomination process and 
is available here.

For more information, please contact NMMA Senior 
Vice President of Government Relations and Legal 
Affairs, Nicole Vasilaros at nvasilaros@nmma.org 
or NMMA Director of Federal Affairs, Lance West at 
lwest@nmma.org.

NMMA Applauds Congressional 
Action on Water Infrastructure Bills

The U.S. House of Representatives and U.S. Senate 
made significant progress on multiple pieces of wa-
ter infrastructure legislation last week. The bills con-
tain several of the recreational boating industry’s top 
priorities, which NMMA worked on with members of 
Congress to secure.

Both chambers overwhelmingly approved a $147 bil-
lion package that funds important projects within the 
U.S. Army Corps of Engineers and includes language 
on Everglades restoration and preventing the spread 
of Asian carp. The White House has indicated Presi-
dent Trump will sign the legislation. Key highlights 
from the bill:

FY19 Energy & Water Appropriations

• Provides $7 billion to the U.S. Army Corps of 
Engineers, which is an increase of $172 million. 

--$3.2 billion is provided for navigation projects 
and studies, including $1.55 billion in funding 
from the Harbor

• Maintenance Trust Fund, which is an increase 
of $150 million, and full use of estimated an-
nual revenues from the Inland Waterways Trust 
Fund.

• Includes important provisions regarding Ever-
glades restoration and water discharges from 
Lake Okeechobee.

• Includes important provisions regarding Asian 
carp and efforts to protect the Great Lakes and 
other areas from intrusion.

Additionally, the House of Representatives unani-
mously passed the America’s Water Infrastructure Act 
of 2018. Key highlights from the bill:

America’s Water Infrastructure Act of 2018

• New efforts to combat Aquatic Invasive Species 
(AIS), including Asian carp and zebra mussels.

• New focus on detection, prevention, and man-
agement of harmful algae blooms. 

• Authorization of the Everglades Agricultural 
Area project to better protect the Florida ev-
erglades and water quality in central and south 
Florida.

• Additional considerations of recreational boat-
ing and economic impacts in certain projects.

• Authorization of the Great Lakes Coastal Resil-
iency Study, which will be a first of a kind effort 
to create a coordinated strategy to manage 
and protect the Great Lakes coastline.

• Reforms and streamlines U.S. Army Corps of 
Engineers processes for projects.

The America’s Water Infrastructure Act now heads to 
the Senate, and NMMA will continue to push for swift 
action. NMMA also looks forward to working with the 
U.S. Army Corps of Engineers and other stakeholders 
in the implementation of these pieces of legislation.

For more information, please contact NMMA’s Se-
nior Vice President of Government Relations and Le-
gal Affairs, Nicole Vasilaros at nvasilaros@nmma.org 
or NMMA’s Director of Federal Government Affairs, 
Mike Pasko at mpasko@nmma.org.
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As E15 Sales Resume, NMMA Calls 
for Commonsense Actions to Prevent 

Misfuelling

The sale of gasoline with 15 percent ethanol (E15) 
resumed over the weekend. Every year, fuels con-
taining E15 are prohibited from being sold between 
June 1 and September 15. Last Friday, in response 
to the restart of E15 sales, NMMA’s President, Thom 
Dammrich released the following statement:

“Starting tomorrow [Sept. 15], E15 will hit the market 
again – an unfortunate, annual event that puts count-
less American consumers at risk, including 142 mil-
lion boaters. It seems clear that lawmakers and regu-
lators understood the myriad of problems E15 poses 
when they approved its sale in 2012. Otherwise, they 
would not have restricted the sale of E15 during sum-
mer months. 

“Most consumers are unaware that federal law pro-
hibits fueling small engines with ethanol blends ex-
ceeding 10 percent because of its corrosive and dan-
gerous effects. Current lax labeling requirements are 
not doing consumers any favors. Instead, they are 
blindsided when they show up for an engine repair – 
or worse, become stranded on the water – to find out 
they’ve been misfuelling and voided their warranty. 

“As E15 sales recommence, NMMA is once again call-
ing for more robust education and labeling efforts to 
help prevent misfuelling. The Consumer Protection 
and Fuel Transparency Act of 2018, introduced by 
Representatives Austin Scott (R-GA-08) and Lois Fran-
kel (D-FL-21), does just that. All members of Congress 
should lend their support to this important measure. 

“We are also urging the Environmental Protection 
Agency (EPA) to revise labeling requirements for eth-
anol fuel blends exceeding 10 percent – a common-
sense move that the agency could take immediately.

“With 95 percent of boaters fueling at retail gas sta-
tions, it’s imperative they know the fuel they’re using 
is safe – regardless of which month it is. Summer may 
officially end in a few days, but consumers will not 
mothball every product unable to run on E15 until 
next June. Congress and the administration should 

act quickly to increase awareness around the dangers 
of E15, so consumers are protected 365 days a year.”

For more information, please contact NMMA senior 
vice president of federal & legal affairs, Nicole Vasi-
laros, at nvasilaros@nmma.org, or NMMA director of 
federal government affairs, Mike Pasko, at mpasko@
nmma.org.

Numerous NMMA Members Sign 
Letter Urging Action on Toxic Algae 

Blooms in Florida

Late last month, NMMA – in conjunction with the Ma-
rine Retailers Association of the Americas (MRAA) – 
asked Florida members to add their company’s name 
to a letter requesting assistance with toxic algae 
blooms in the state’s waters. Nearly 200 businesses 
signed the letter, which was sent to several federal 
and state officials on September 12 – including Presi-
dent Donald Trump, Governor Rick Scott, and Flori-
da’s Congressional Delegation.

According to the letter, “The recreational boating in-
dustry in Florida supports over 5,500 businesses that 
employ over 55,000 people and have a $10.3 billion 
annual economic impact. There are over 1,000,000 
registered boats in the state, many of which are used 
for fishing. However, the recent algae blooms in Flor-
ida have caused the environment and economy to 
suffer significantly. Large numbers of dead fish, sea 
turtles, manatees, and dolphins are washing ashore.

“Additionally, the algae blooms have caused the air 
quality to suffer. Floridians, as well as tourists that 
the economy depends on, are being prohibited from 
accessing the beach and water. Local businesses are 
suffering cancellations and declines in revenue be-
cause of these historic algae blooms.

“We believe that additional state and federal assis-
tance is necessary to ensure support for Florida’s resi-
dents and economy during this unprecedented algae 
bloom. We urge you to use all available state and fed-
eral resources to help the local businesses, people, and 
environment that are being negatively impacted.”
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The full letter is available here: http://nmma.net/as-
sets/cabinets/Cabinet521/180912_FL%20Algae%20
Blooms%20Letter.pdf 

For more information, please contact NMMA Senior 
Vice President of Government Relations and Legal 
Affairs, Nicole Vasilaros at nvasilaros@nmma.org, 
or NMMA’s Director of Federal Government Affairs, 
Mike Pasko at mpasko@nmma.org.

Boating United Alert: Tell the Senate 
to Pass the Modern Fish Act

NMMA issued a Boating United alert this week en-
couraging all industry stakeholders to call their sena-
tors and tell them to pass the Modern Fish Act. The 
alert comes as the U.S. Senate considers voting on 
the Modern Fish Act this month.

Click here to take action now. 

According to the Boating United advocacy page, “The 
U.S. Senate only has a few days remaining to pass the 
Modern Fish Act. We need your help to make sure 
they know how important this is.”

The alert continues, “This critical bill will modernize 
our fisheries management system, promote responsi-
ble conservation, enhance access to America’s federal 
waters, and spur economic growth.

“Senate offices are receiving hundreds of calls on this 
issue each day. It’s important that your voice is part of 
the conversation. Call your senators today and urge 
them to support S. 1520, the Modern Fish Act!”

Click here and call your senators today.

For more information, please contact NMMA Senior 
Vice President of Government and Legal Affairs, Ni-
cole Vasilaros at nvasilaros@nmma.org.

NMMA Ramps Up Advocacy Efforts 
After Congressional Summer Recess

Last week, NMMA and their members held several 
events and meetings on Capitol Hill and with the ad-
ministration to highlight the recreational boating in-

dustry’s priorities – including trade, the Modern Fish 
Act, E15, and workforce development. The Novem-
ber midterm elections are just around the corner and 
NMMA is working diligently to accomplish the indus-
try’s objectives before the end of the year.

On Thursday, NMMA joined Correct Craft’s Bill Year-
gin and Smoker Craft’s Doug Smoker for a meeting 
with Vice President Mike Pence’s office to discuss 
the importance of free and fair trade and the effects 
tariffs are having on the boating industry. The trade 
war is hitting the industry on multiple fronts, which is 
causing the price of marine materials and parts to rise 
and freezing U.S. boat exports. NMMA is encouraged 
by recent developments on NAFTA, but there are still 
outstanding questions on Canada’s involvement and 
other trade deals with key export markets.

Scott Deal of Maverick Boat Company, Ben Speciale of 
Yamaha Marine Group, NMMA, and our angling part-
ners met with key senators on Thursday and urged 
them to pass the Modern Fish Act – critical legislation 
that would improve fisheries management and data 
collection methods for recreational fishing. Earlier 
this summer, the House of Representatives passed a 
bill (H.R. 200) that contained Modern Fish Act provi-
sions. The recreational boating industry is now calling 
on the Senate to take up and pass their version of the 
Modern Fish Act (S.1520) this month.

The NMMA team visited with Environmental Pro-
tection Agency (EPA) staff on Friday to discuss the 
dangers of E15 to the boating community. The meet-
ing with EPA comes at a critical time as the sale of 
E15 fuels will resume on September 15 after being 
suspended for the summer months and the admin-
istration considers year-round E15 sales. NMMA con-
tinues to urge EPA to take steps that help prevent 
consumers from misfuelling and call on Congress to 
pass the Consumer Protection and Fuel Transparency 
Act of 2018 – bipartisan legislation that would more 
clearly educate consumers and label E15 blended 
gasoline at pumps across the country.

Earlier in the week, the Congressional Boating Cau-
cus, hosted a Capitol Hill briefing on the shortage of 
qualified workers that the boating industry is current-
ly facing. Congressional staff from key offices attend-
ed the event, where they learned what the industry is 
doing to address this issue and what Congress can do 
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to help. Click here to watch NMMA’s Marine Minute 
video recapping the briefing. 

For more information, please contact NMMA Senior 
Vice President of Government Relations and Legal Af-
fairs, Nicole Vasilaros at nvasilaros@nmma.org.

California Lawmakers Send Governor 
Brown Bill to End Drift Gillnets

Last week, the California legislature overwhelmingly 
approved a bill to end commercial drift gillnet fish-
ing and sent it to Governor Jerry Brown’s desk for his 
signature. Senate Bill (SB) 1017 phases out the use of 
mile-long nets that drift in the open ocean, compen-
sates drift gillnet fishermen, and encourages a transi-
tion to innovative new swordfishing gear.

Wild Oceans, the International Game Fish Associa-
tion, Coastal Conservation Association of California, 
and the American Sportfishing Association applaud-
ed Sen. Ben Allen (D-Santa Monica) for introducing 
the legislation. They have been working together to 

promote a transition away from drift nets to safer, 
more selective fishing methods for swordfish, tuna, 
and other commercial species.

Drift gillnets are nearly-invisible nets, fifty yards deep 
and up to a mile long. The nets drift freely overnight in 
the ocean and catch valuable swordfish. But, drift gill-
nets also ensnare 70, or more, other species of ocean 
wildlife. This results in half of the catch being discarded 
as unwanted, prohibited, or protected species. 

Recognizing the indiscriminate nature of drift nets, 
the United Nations banned large-scale drift nets on 
the high seas twenty years ago. The U.S. prohibits 
drift nets of any size in the East coast fisheries and 
the European Union disallowed drift netting among 
its 27-member states in 2002. 

If Governor Brown signs SB 1017 into law, the state 
will develop a drift gillnet transition program seeded 
with private and public funds. Once established, Cali-
fornia will phase out the use of drift gillnet fishing 
over a four-year period and compensate fishermen a 

News from Washington continued on Page 26

https://vimeo.com/288533470/03181eac8e
mailto:nvasilaros@nmma.org
http://www.surveyadvantage.com


26

fair market value for their permits. Fishermen will be 
required to surrender their nets to ensure the gear is 
not used elsewhere.

Governor Brown has until the end of September to 
sign this bill into law.

New Report Highlights Recreational 
Fishing’s Broad Economic and 

Conservation Impact

A new report, “Sportfishing in America: An Economic 
Force for Conservation,” highlights how recreational 
fishing not only endures as an activity that perme-
ates all social and economic aspects of Americans’ 
lives, but also plays a significant role in the country’s 
most successful fisheries conservation efforts. The 
study was produced for the American Sportfishing 
Association (ASA), the industry’s trade association, by 
Southwick Associates.
 
According to the report, America’s anglers are esti-
mated to spend $49.8 billion per year in retail sales 
associated with their sport. With a total annual eco-
nomic impact of $125 billion, fishing supports more 
than 800,000 jobs and generates $38 billion in wages 
and $16 billion in federal, state and local taxes.
 
Substantially more than any other groups, anglers 
support the nation’s conservation efforts through the 
Sport Fish Restoration and Boating Trust Fund Pro-
gram. The excise tax on fishing gear and motorboat 
fuel channeled more than $600 million of anglers’ 
dollars to state fish and wildlife conservation and rec-
reation programs in 2016.
 
“Sportfishing has a significant impact on this nation’s 
economy,” said ASA President Glenn Hughes. “Just by 
enjoying a day on the water, men, women and chil-
dren across the United States pump billions of dollars 
into this country’s economy. In many ways, America’s 
anglers are the nation’s most powerful force for con-
serving our nation’s fisheries and waters, investing 
more than $1 billion dollars in fisheries management 
and conservation through taxes on fishing equip-
ment and state fishing license sales.”
 

News from Washington continued from Page 25 The new analysis is based on data from the 2016 Na-
tional Survey of Fishing, Hunting and Wildlife-Associ-
ated Recreation, conducted every five years on behalf 
of the Association of Fish and Wildlife Agencies by 
the Census Bureau and the U.S. Fish and Wildlife Ser-
vice.
 
In addition, this year, the outdoor recreation indus-
try was included for the first time in the Bureau of 
Economic Analysis’ (BEA) U.S. GDP calculations. The 
BEA’s report, issued in February 2018, found that 
the outdoor recreation sector makes up two percent 
of U.S. GDP and accounts for $673 billion in annual 
gross domestic output.
 
This impact exceeds that of key U.S. industries such 
as farming and computer manufacturing. In addition, 
BEA found the outdoor recreation economy grew by 
3.8 percent in 2016, exceeding the 2.8 percent growth 
of the overall U.S. economy during the same period.

NMMA Welcomes U.S. Department of 
Interior Reorganization Plan

Last week, Interior Secretary Ryan Zinke issued a new 
reorganization plan that will divide the agency into 
12 regions to increase clarity and simplicity to its ac-
tivities. NMMA has long advocated for streamlining 
the department and is encouraged by this action.

The Department of Interior currently has 49 regions, 
and the move to a dozen unified regions is designed, 
“to provide better management on an ecosystem ba-
sis to include critical components such as wildlife cor-
ridors, watersheds, and trail systems,” according to 
the department.

The recently announced plan was built on watershed 
boundaries that were then adjusted to, “follow state 
lines where possible based on feedback we received 
from Governors,” said Secretary Zinke. “These Unified 
Regions, rooted in the best science focused on water-
sheds and ecosystems, will simplify how the Depart-
ment is organized.” 

For more information, please contact NMMA Senior 
Vice President of Government Relations and Legal Af-
fairs, Nicole Vasilaros at nvasilaros@nmma.org.
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AMI Contact Information

Kayce Cashill-Florio
International Marina and Boatyard Conference (IMBC)

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org
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